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Creative Director

ACRD is a brand innovator of retail and commercial environments, 
specialising in interior design, graphic design, strategic development 
and branding. 

ACRD has created some of the most iconic Australian retail brands, from Platypus, Lovisa,  

The Athlete’s Foot, Forever New. We have also had the pleasure of collaborating with some of 

the best known international brands like BP, Nike, Levis, Puma Energy, Calvin Klein, A/X and 

Vans. ACRD deliver creative design solutions to retail stores that go beyond just the interiors; 

they develop the brand and interact with every touch point to deliver a tailored customer 

experience.

The ACRD team delivers 
the results you need. 
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100% reliability.
Our business is grounded by consistency 
and reliability. We always deliver a 
thorough, professional response to our 
clients briefs on time, every time.

Professionalism.
We understand that changes and 
alterations are a part of the design process. 
In fact, we consider them a second 
opportunity to make your design a more 
successful and collaborative result.  
We work hard to ensure you are completely 
happy with the end result, therefore we 
believe in an open and versatile approach.

End to end solutions.
We are proud to see our designs 
transformed into reality. We can assist our 
clients through all stages of construction, 
from tendering, building and planning 
permits, contractor selection, project 
management to final sign off at completion 
of your project. 

What we do. What we do. • Local and International clients
• Various budgets
• Tendering Documents
• Holistic store concept

• Traffic Flow Diagrams
• Ambience Strategy
• Branding and Signage
• Stocking and VM techniques

• Branding and Identity
• Packaging Design 
• Digital Design
• Digital Content Management and Strategy
• Publication Design

• Sketch Design
• Layout Planning
• Scheduling of Works
• Documentation

• 3D Modeling
• 3D Rendering
• Fly-Throughs
• Customer Perspective  

Walk-through experiences
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2go
BP approached ACRD to redesign their 
standard in-house food offer, 2go.  
 
The project encompassed a complete 
overhaul of the brand identity, internal & 
external store presence, packaging and 
promotional materials. ACRD also played 
a role in the art direction of promotional 
product photography.

After the successful rebrand of the 2go logo, 
ACRD worked on updating 3 trial sites to 
see how the new brand would fit into stores 
and how different layouts would be tackled. 
ACRD also developed a new ‘lollipop’ sign 
that called out the brand in the 2go section 
so that it was visible as soon as the customer 
entered the store. With only a small budget to 
work with, the results were very positive and 
a 30% increase in 2go product (coffee & food) 
sales occurred in these stores.

2go Branding |  2015

Brand Identity

Advertising

Packaging 
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7th Street 
A growing brand within Australia, Puma 
Energy required a new cafe identity to 
demonstrate their in-store food offer. 

ACRD developed the ‘7th Street’ brand from 
the name, right through to the full branding 
look and feel and final deliverables. 

At present, the store design has been rolled 
out across 47 sites within Australia and 
counting. 

Some of these items included: food 
packaging, coffee cups, stationery, in-store 
signage and labels, uniforms, digital menu 
boards and POS.

Location: Truganina, Victoria

Budget: $1.5M

Size: 280 SQM

Category: Multi-store roll-out

7th Street  Truganina,  V IC  |  2016
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7th Street 
A growing brand within Australia, Puma 
Energy required a new cafe identity to attach 
to their in-store food offer. 

ACRD developed the ‘7th Street’ brand from 
the name right through to the full branding 
look and feel and final deliverables. 

At present, the store design has been rolled 
out across 47 sites within Australia and 
counting. 

Some of these items included: food 
packaging, coffee cups, stationery, in-store 
signage and labels, uniforms, digital menu 
boards and POS.

Brand Identity

Digital Design

Packaging 

Uniform

Advertising 

7th Street  Branding |  2016
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ACRD were tasked with creating the design of 
8th Avenue Watch Co. boutique at Melbourne 
Emporium. The flagship store was designed 
in-line with the mantra of “Relaxed luxury”. 

The store needed to feel luxurious enough 
to house the high-end Swiss watch brands 
within, yet not alienate the customer who 
was after a quality watch at a lower price 
point. Specific joinery for 8th Avenue Watch 
Co. helped to control the overall look of the 
multi-branded space. 

A combination of warm timbers and grey 
tones helped create the relaxed yet luxurious 
ambience.

Location: Emporium, Melbourne

Budget: $280K

Size: 78 SQM

8th Avenue Watch Co. ,  Emporium |  2014

8th Avenue Watch Co.
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It’s hard to get more exclusive than Swiss 
watches when it comes to developing a 
brand. ACRD are proud of its involvement 
with this multi- brand Swiss watch giant. 

Charged with developing the brand DNA, logo 
design, packaging and store design, ACRD 
created a quintessentially Swiss minimalist 
brand suite. From the moment you enter the 
store, the relaxed ambience provides a great 
experience in which to shop for watches. 

The DNA of the brand provides a relaxed 
style and the impact of the Swiss Alps images 
transports you to Europe as if you were 
shopping on the Bahnhofstrasse in Zurich.

8th Avenue Watch Co.

Brand Identity

Digital Design

Packaging 

Uniform

Advertising 

8th Avenue Watch Co.  Graphics  |  Ongoing
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Accent Group
Accent Group are a young, vibrant and 
innovative company that always push the 
boundaries when successfully growing their 
businesses. 

With Danny De Rose heading the team 
of Designers and 3D Artists, the brief was 
delivered above and beyond expectations, 
in accordance  with the moderate budget. 
Everyone that has stepped foot into the vast 
space incorporating an auditorium, feature 
work areas, unique boardrooms, gymnasium, 
kitchenette and full amenities has been, in 
their own words, ‘wowed’ by the simple yet 
effective open design. 

Location: Cremorne, Victoria

Budget: $600K

Size: 780 SQM

Accent  Group Head Off ice  |  2016
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Accent Group
Brands in their portfolio include Skechers, 
Timberlands, Stance, Vans, Palladium and  
Dr Martens. When ACRD were asked to design 
their Melbourne based head office expansion, 
the brief was simple: to design a space that 
was engaging, modern and a joy to work in. 

Combining with the design is some of 
the world’s most advanced technological 
audiovisual software and hardware.  
The Accent Group Head office will be for 
years ahead of its time.

Location: Cremorne, Victoria

Budget: $600K

Size: 780 SQM

Accent  Group Head Off ice  |  2016
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Bailey Nelson
ACRD had the pleasure of designing a new 
flagship store for Bailey Nelson at Chadstone 
whilst simultaneously delivering 3 further 
flagship stores  at Macquarie, Edward St and 
Miranda in New South Wales. 

The various design solutions across these 
stores has really set Bailey Nelson apart from 
its contemporaries in the market. ACRD were 
charged with the challenge of ensuring all 
4 stores in key centres took on their own 
unique look while maintaining the Bailey 
Nelson brand integrity. 

This challenge saw ACRD research the use 
of new material, new finishes, patterning in 
the design and bold pop colour. The different 
design elements have really come together 
to showcase the product and lift the interior 
and warmth of the stores to a new retail level 
in optical retailing. 

Bailey Nelson are on a clear path to build and 
expand their network of stores this year and 
ACRD are excited to be part of this growth.

Location: Chadstone, Victoria

Budget: $150K

Size: 101 SQM

Category: Multi-store roll-out

Bai le y  Nelson,  Chadstone,  V IC  |  2014



12

Balmain Coffee
As part of ACRD’s work with Ben Dunn at 
the BP Katoomba site, a coffee brand was 
required for their in-store cafe offer.

ACRD designed the whole identity including 
the logo, business and rewards cards, menu 
board, advertising and more.

Balmain Coffee,  BP Katoomba |  2014

Brand Identity

Digital Design

Packaging 

Advertising 
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Location:  The Block Arcade, Melbourne

Budget: $130K

Size: 33 SQM

Bell & Ross Boutique
ACRD had the pleasure of designing the first 
Boutique store in Australia- 18sqm of French 
Swiss watch luxury, in conjunction with thw 
world-renowned Bell & Ross Paris. 

ACRD designed the Boutique to be a flawless 
reflection of the brand’s image and has been 
built in which the same principle of the 
brand’s timepieces are expressed, through 
pure lines and timeless elegance of the 
dark, masculine reflective glass and wooden 
panels. 

The focus of the design is clearly on 
the watches but the store brings a rich 
atmosphere with the warm walnut walls  
and soft oak washed parquetry floors. 

ACRD collaborated with Grange Projects to 
deliver the project in 8 weeks from design to 
completed store and the end result reinforces 
ACRD’s proven retail design capabilities.

Bel l  &  Ross  Boutique,  The Block Arcade |  2015



14Bel l  &  Ross  Boutique,  The Block Arcade |  2015

In conjunction with the store design, ACRD 
were tasked with creating the branding 
collateral for the retailer.

The stationery set included the business 
card, letterhead, envelope, notepad, 
nametags, pillowbox cases for purchases as 
well as a shopping bag. 

ACRD has been tasked to produce all visual 
merchandising requirements for the brand 
since opening in 2015, often completing 5-6 
windows a year.

We also produce work for Bell & Ross in 
the digital landscape, curating several 
social media platforms, photographing 
merchandise, scheduling and creating 
content. 

Bell & Ross Boutique

Brand Identity

Digital Design

Packaging 

Uniform

Advertising 
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Location:  Westfield Miranda, NSW

Budget: $275K

Size: 85 SQM

Be vi l les ,  Westf ie ld  Miranda |  2014

Bevilles
ACRD have been working with the Bevilles 
family for more than 5 years, rolling out the 
new store concept across 4 locations year 
on year. 

This brand has grown over this time with the 
design and branding reflecting a new move in 
the business, in order to take their customer 
experience to a new level. 

The soft herringbone timber floor and 
polished chrome finishes provide the store 
with a simple, contemporary look.

ACRD worked very closely with the retailer  
to incorporate all the brand elements.  
This was achieved by bringing the logo 
design to life within the retail design of the 
store, by replicating the design on the walls 
and translating the revised colour palette 
through in graphics and images.
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BP
Located at the foothills to Katoomba on the 
Great Western Hwy, this project was a built 
from ground up. ACRD had the pleasure 
of working with Ben Dunn to create a new 
architectural façade and new interior 
design. These designs have captured the 
use of new materials for BP, which include 
a raw concrete finish to external surfaces, 
alucobond cladding in the BP green and 
full height trex timber cladding feature wall 
elements to end corners of the building.

In sync with this innovative approach, ACRD 
applied some fresh new interior colours and 
finishes, incorporating new floor coverings, 
new feature ceilings design treatments and 
an exposed black sprayed out ceiling. 

The customer’s feedback of the store design 
from toilets to product and services on 
offer, is truly an exciting leap forward for BP 
and is now serving as a new benchmark in 
fuel convenience store design, whilst also 
promoting a strong sense of community.

Location:  Katoomba, NSW

Budget: $350K (Interior & Shop External)

Size: 120 SQM

BP,  Katoomba |  2014
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BP Store 2018
The brief for the Store 2018 concept was to 
innovate and be a step ahead of what the 
current BP and its competitors were currently 
offering. BP required 3 concept ideas to be 
applied to pilot stores, then have the most 
successful concept rolled out to a wider 
network.

All development for this design was 
considered with the customer wants 
and needs in mind. It was also created 
wholistically, considering all elements - 
internals, signage, brand identities, safety, 
POS - in a cost effective manner that could 
easily be rolled out and replicated.

BP Store  of  the  Future  |  2013
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Calvin Klein/Myer
Our professional relationship with Calvin 
Klein spans many years. Working directly 
with New york and Hong Kong, ACRD 
designed for all segments across department 
stores, shop-in-shop, to stand alone stores. 

ACRD have designed for Calvin Klein Denim, 
Underwear, Performance and Accessories 
across 15sqm locations to a 90sqm retail 
store. 

The approach to creating consistently fresh 
stores, has always been one of constant 
innovation. This was executed in colours 
and finishes, as well as visual merchandising 
elements. 

Calvin Klein provides a multitude design 
challenges, whilst pushing the limits to 
ensure an amazing design response is 
delivered every time.  

ACRD are very proud of its partnership with 
Calvin Klein and look forward to fostering it 
for years to come.

Location: 16 Myer Stores

Budget: $25K per Location

Size: 25 SQM

Category: Multi-store roll-out
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Endota Spa
Located in Bourke Street near the corner of 
Williams, the Endota site has created a buzz 
around the business district. Both Aleenta 
and Endota share the ground floor space 
with Endota also occupying the newly built 
mezzanine level that was developed in the 
tenancy due to its high ceiling volume.

As Endota’s retail products and services are 
growing rapidly, this store really showcases 
the retail offer and takes the spa sector to a 
whole new level with multiple, single and 
double rooms. 

The array of textural finishes and details are 
a credit to the whole team that worked on 
this project and ACRD are delighted with the 
result.

Location:  Bourke St, Melbourne

Budget: $380K

Size: 350 SQM

Endota Spa,  Bourke St ,  V IC  |  2015
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Godwin Charli
With this new site earmarked as the flagship 
store for the brand, we were given the task of 
elevating the Godwin Charli design – taking 
the whole concept with the approach of 
having a boutique store that would align with 
their company philosophy of ‘tailoring art’ 
and ‘premium engineering’.

The result was a well balance design that 
reflected a universal appeal – The store 
design featured a shopfront with high arching 
windows, honed travertine stone walls and 
brass metal GC logo to the floor tile at entry. 

This was then anchored with herringbone 
timber floors and bespoke design of 
counters, wall and floor fixturing. 

All complimented by carefully selected 
furniture pieces, curtain drapes to fitting 
rooms, upholstered chairs and pendant lights 
to complete the concept.

Location: Chadstone, Victoria

Budget: $278K

Size: 102 SQM

Godwin Charl i ,  Chadstone,  V IC  |  2016
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Grounded
Grounded was created to provide a unique 
shopping experience for sophisticated 
footwear enthusiasts, seeking premium 
branded footwear that fuses work and play, 
formal and casual. 

Using a restrained material palette of 
concrete, wood, leather and steel, the design 
theme engages consumers in a memorable 
shopping experience from the moment they 
walk in the door. 

The inspiration for the store is industrial 
mixed with a subtle feminine feel. 

Exposed ceilings, concrete floors and walls 
and a series of bold industrial elements 
combine to create a modern and coherent 
interior that allows the focus to remain on 
the merchandise.

Location: Chadstone, Victoria

Budget: $300K

Size: 90 SQM

Grounded,  Chadstone,  V IC  |  2016
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The Grounded brand identity was formed 
after several months of development and 
liaising, in order to capture the true essence 
of the brand.

Working from inception until completion, 
the creation of Grounded’s signature linear 
graphic was brought through from store 
to branding collateral, to be instantly 
recognisable from a distance. 

Through this brand promise, we devised a 
series of digital content guidelines, to boost 
Grounded’s digital presence via web and 
social media platforms. A set of guidelines for 
the brand was also developed, for curation 
and preservation of this brand promise in the 
future. 

In addition, we created a range of packaging 
solutions, including  a stationery set, 
shopping bags, receipt holders and gift 
certificates with housing slip. 

Grounded

Brand Identity

Digital Design

Packaging 

Grounded,  Chadstone,  V IC  |  2016
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Groom Spa
ACRD brought to life the sophisticated and 
eclectic style of Groom Spa with the use of 
recycled timbers and other textured finishes. 

The result is a warm and inviting space with 
an industrial chic aesthetic.

Location:  Chadstone, Victoria

Budget: $250K

Size: 145 SQM

Groom Spa,  Chadstone,  V IC  |  2014
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Lenard’s Chicken
The design for the new Lenard’s fit out took 
inspiration from traditional market elements 
with blackboard graphics, butchers paper 
signage and barn style pendant lights. 

The new oak timber shopfront portal frames 
new cold display cabinets and showcases 
Lenard’s new hot offer display of cooked 
chicken and chips.

Location:  Stockland, Victoria

Budget: $175K

Size: 79.5 SQM

Lenard’s  Chicken,  Stokland,  V IC  |  2015
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Levi’s
ACRD and the amazing team at Levi’s Jeans 
Australia have a well-established relationship 
in retail design and the latest challenge was 
to create a brand new concept store on Level 
2 of the newly refurbished Eastland complex.

Drawing from the existing site conditions and 
Levi’s signature material palette of plywood, 
concrete and hot rolled steel, the design 
features a predominantly open shopfront 
which is anchored by a large 3.5m square 
floating picture box display window.

A custom integrated VM detail is routered 
into the plywood ceiling to ensure any size 
and configuration of seasonal display can be 
accommodated and suspended with ease. 

Above, an up-lit undulating ribbed 
plywood feature ceiling contrasts against 
the trademark red illuminated suspended 
batwing logo, and serves to accentuate the 
double height space, as well as drawing the 
eye and customers into the store. 

The end result is a testament to the fantastic 
ongoing relationship between Levi’s and 
ACRD and we wish them all the best for 
trading well into the future.

Location:  Eastland, Victoria

Budget: $214K

Size: 165 SQM

Le vi ’s  East land,  V IC  |  2016



26

After many years running the marketing for 
Bakers Delight, Chris Caldwell went out on 
his own to start up a clever little concept 
called Love Pollo.

Having this established working relationship 
working with Chris on the redesign of Bakers 
Delight, meant we were his first choice to 
design and develop this new concept in 
chicken stores. 

ACRD went about establishing the brand 
story and developing the logo, packaging  
and store design.

Love Pollo

Brand Identity

Digital Design

Packaging 

Love Pol lo,  V IC,  NSW |  2014
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Lovisa
In late 2009 ACRD was approached to develop 
a strategy for a new retail accessories 
business. By April 2010 after creating the 
name, branding, packaging and designing 
the retail concept store Lovisa was born. 

Since then, ACRD has designed over 185 
stores across 4 different countries. By 2015, 
5 years into a design rollout, we evolved the 
store format to improve the look and feel, 
elevating the brand to a new status. 

The prominent nature of the product was 
softened through light wall curtains and 
mood lighting. The shopfront provides a 
contemporary feel through polished chrome, 
powerful signature signage and beautiful 
timber herringbone floor.

The success story kept moving with a listing 
seeing the business grow even further. 

The inception of this brand was the brains 
trust of ACRD, which we are still very proud of 
today. From the creativity of the brand name 
to the store design, this brand has clearly 
captured the customers, delivering a smooth 
shopping experience.

ACRD consider it to be a proud moment when 
you have the opportunity to work with a 
brand from it’s conception and 7 years on it 
turns into a retail giant.

Location:  Doncaster, Victoria

Budget: $200K

Size: 80 SQM

Lovisa,  Doncaster  Shoppingtown |  2014
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Location:  Macquarie Centre, NSW

Budget: $220K

Size: 95 SQM

Metal icus,  Macquarie  Centre,  NSW |  2014

Metalicus
Metalicus has grown from humble 
beginnings, expanding into shopping centres 
and airports Australia-wide. 

ACRD has been working with the Metalicus 
team for over 5 years and developed the 
current design formula, rolled out through 
it’s Chadstone retail location, Emporium, 
Melbourne Airport and many other locations.

The current retail strategy was devised 
around the development of a unique product 
offer. This was the catalyst to create a design 
that reflected the brand personality and 
simple approach to fashion apparel. 

ACRD have brought this through in the 
layering of design elements, finishes and 
multi-use flexible fixtures instore.
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Nike
At 700sq.m, the Nike store at Westfield in 
Pitt St Mall is the largest full-priced retail 
footprint for Nike in the country. 

The basement location aligns itself perfectly 
to Nike’s design concept. 

Raw concrete elements and block work 
finishes were used to enhance the industrial 
feel of the space.

Location: Pitt St Mall, Sydney CBD

Budget: $450K

Size: 700 SQM

Category: Multi-store roll-out

Nike,  Pitt  St  Mal l  Sydne y,  NSW |  2014
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Nike
The new store for Nike at Chadstone 
showcases the country’s first full execution of 
Nike’s Modern Sport retail store format. 

It features a neutral material palette 
that is inspired by the environments of 
running, embracing the raw elements and 
imperfections of the space. 

Blessed with a wide shopfront, it makes a 
bold brand statement.

Location: Chadstone, Victoria

Budget: Unknown

Size: 480 SQM

Nike,  Chadstone,  V IC  |  2016
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Nike Women
This iconic heritage location in Brighton’s 
café strip is the perfect place to showcase the 
best of expression of Nike’s Womens product. 

The traditional Nike concept store was 
modified to suit a feminine market, and 
the space transformed with angled timber 
panelling, local photography and Nike brand 
moments. 

The store itself also includes elevated 
services tailored to the female consumer 
such as dedicated bra fitting and pant 
hemming, footwear trial, and personal 
shopper services.

Location: Brighton, Victoria

Budget: Unknown

Size: 210 SQM

Nike Women,  Br ighton,  V IC  |  2016
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Platypus
This new design in 2014 was a big leap 
forward for Platypus, paving the way for 
a more versatile stocking system in our 
Platypus store designs ever since. 

It saw the introduction of a mesh wall which 
allowed for any product to be stocked in any 
location throughout the store. 

This refurbished construction mesh, most 
commonly used as construction site walkway 
platforms also uniquely allowed for a stocked 
wall within a window that could be visible 
through to the store beyond. 

Creative lighting was introduced to create 
interesting shadows when directly past 
the mesh. Other unique features in this 
store include a crisp white (powdercoated) 
counter, a floating ceiling bulkhead through 
the centre of the store and feature display 
‘cubes’ with shoe displays within.

Location: Westfield Miranda, NSW

Budget: $265K

Size: 120 SQM

Category: Multi-store roll-out

Platypus,  Westf ie ld  Miranda,  NSW |  2014
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Platypus
Platypus Chadstone is located at one of 
the primary junctions of the mall, between 
the old and the new. With access from 4 
directions on the ground floor as well as 
directly in front of a new escalator from 
upstairs, the primary objective was to 
capture this inevitable high volume of foot 
traffic with an inspiring design and engaging 
product display.  

Being a corner site, this was achieved 
by allowing 2 entries from the adjacent 
corridors, as well as a non-aligned feature 
window display which outstretches into the 
mall to create a strong brand statement that 
is visible from all angles.

A restrained colour palette serves to highlight 
the product, whilst timber and textured 
finishes add warmth and soften the store.

With very low ceiling heights and 5  large 
concrete columns in the shopfront area, a 
sense of transparency and openness became 
a challenge, so internally the raw concrete 
slab and services above were left exposed 
and strategically up-lit to strengthen the 
perception of space.  

Location: Chadstone, Victoria

Budget: $480K

Size: 245 SQM

Category: Multi-store roll-out

Platypus,  Chadstone,  V IC  |  2016
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Puma Energy
The Puma Energy Australia partnership is one 
of ACRD’s major ongoing projects throughout 
Australia and the world. 

A roll-out of 50+ stores, it is a retail project 
developed with the intention to increase 
market visibility of the expanding brand 
and to create an environment where the 
combination of retail / café environments are 
complementary to the fuel service provided. 

Overall, ACRD covers the following areas 
as part of its work with Puma Energy: 
Strategic & Conceptual Planning, Branding, 
Merchandise Strategy, Interior Design and 
Store Roll-Out Management. 

The store design itself focuses on the use of 
portals to frame areas of importance such 
as the entry, counter, food and drink offers, 
with the planning principles working to 
compliment this with the footprint based 
around clear and easy access to desired store 
sections.

Location: Australia

Puma Energy Austral ia ,  V IC,  NSW,  QLD  |  2016

Category: Multi-store roll-out
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Puma Energy
Following ACRD’s work with Puma on a new 
concept for their Australian shop design, 
Puma offered the opportunity for ACRD to 
present a global concept for their wholistic 
brand identity and site design. 

With Puma being present in several 
countries across the globe, this was a major 
opportunity for ACRD. It was decided that 
we would present 2 concept directions; an 
Evolution and Revolution. The Evolution  
(as pictured on the left) being a small step 
away from their current branding and retail 
site design so that they could retrofit and 
update in a cost-effective process. 

The Revolution concept (Page 32) was a 
completely new brand identity, with the logo 
and retail sites adopting a whole new look 
both structurally and graphically, while still 
maintaining Puma’s core values and identity 
elements. 

Working with Puma’s signature red and green 
palette, the graphics team came up with 
multiple identities, but landed on the designs 
featured below – the Revolution utilising a 
low poly triangular pattern, the Evolution 
using gradients to show progression.

Location: Global Concept

Puma Energy Austral ia ,  Global  ‘Evolut ion’   |  2016

Category: Multi-store roll-out
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Puma Energy
Following ACRD’s work with Puma on a new 
concept for their Australian shop design, 
Puma offered the opportunity for ACRD to 
present a global concept for their wholistic 
brand identity and site design. 

With Puma being present in several 
countries across the globe, this was a major 
opportunity for ACRD. It was decided that 
we would present 2 concept directions; an 
Evolution and Revolution. The Evolution  
(as pictured on the left) being a small step 
away from their current branding and retail 
site design so that they could retrofit and 
update in a cost-effective process. 

The Revolution concept (Page 32) was a 
completely new brand identity, with the logo 
and retail sites adopting a whole new look 
both structurally and graphically, while still 
maintaining Puma’s core values and identity 
elements. 

Working with Puma’s signature red and green 
palette, the graphics team came up with 
multiple identities, but landed on the designs 
featured below – the Revolution utilising a 
low poly triangular pattern, the Evolution 
using gradients to show progression.

Location: Global Concept

Category: Multi-store roll-out
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San Churro
Knox City saw the site of the largest and most 
ambitious store opening by San Churro. 

ACRD was challenged to create a memorable 
experience in such a large space, whilst 
embodying the San Churro DNA. 

This was achieved by introducing an open 
floor plan and comfortable seating into the 
design, to encourage patrons to relax instore.

Location: Knox City, Victoria

Budget: $875K

Size: 496 SQM

Category: Multi-store roll-out

San Churro Chocolater ia ,  Knox City,  V IC  |  2014
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Schweppes/BP Freeze
In conjunction with Schweppes, BP ran this 
project to brand their new frozen beverage 
offer. ACRD designed the graphics to cover the 
shroud around the machine, as well as the POS, 
confectionery unit, straws and lids holder. 

The idea behind the graphics was to have 
magenta as the hero colour, and splashes 
of flavour throughout the artwork. These 
elements highlighted the unique drink flavours 
on offer, and contrasts with BP’s previous frozen 
drink offer to have a more exciting and eye-
catching presence in-store.

Brand Identity

Advertising 
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Skechers
The directive for Skechers Chadstone was 
to refit of an existing store with the new ‘L 
Concept’, which was developed by Skechers 
USA in 2016. 

It was the first store outside of America which 
incorporated a unique “break metal” finish 
on the shopfront, as well as Skechers’ iconic 
brick finishes and stylized floor fixtures.

ACRD’s first point of call for this store is to 
remove the two entries and steps within the 
store to suit two different floor levels. 

The solution was to allow for just one wide 
entry on the RHS, a large window display on 
the LHS and level the floor throughout the 
store. Upon entry, the RHS wall angles back 
into the store, drawing the customer into the 
more dynamic zone towards the counter and 
the iconic brick features.

Location: Chadstone, Victoria

Budget: $875K

Size: 496 SQM

Skechers  Chadstone,  V IC  |  2016
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The Athlete’s Foot
The Athlete’s Foot engaged ACRD to create a 
new retail concept to bring their stores in-line 
with their new brand strategy. 

Centred around performance, the brand aims 
to be inspirational to athletes, create a high-
engagement, experience led environment 
and build long-standing relationships. 

The new MyFit area at the front of the store, 
where TAF showcase the latest wearable tech 
and unique shoe fitting service, emphasise 
their philosophy of finding the perfect fit.

Location: Chadstone, Victoria

Budget: $350K

Size: 165 SQM

The Athlete’s  Foot ,  Chadstone,  V IC  |  2016
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Tigerlily
Over a 10 year period ACRD has worked with 
Tigerlily to develop this unique personality 
from shop-in-shop environments at David 
Jones, through to over 14 stand alone stores 
in Australia and New Zealand. 

The Tigerlily personality is very unique and 
ACRD has been instrumental working with 
the brand in reflecting this in the design.  
This personality shines through in choice 
of materials; vintage recycled entry doors, 
multi-coloured hand made tiles across the 
entrance threshold and the unique wall 
papers used instore. 

Each store is very different, with ACRD adding 
new elements and textural finishes to achieve 
great brand equity with the customer and 
through the placement of spaces. 

We have designed for major shopping centre 
locations along with challenging High St 
locations like Manley and Broadway in New 
Zealand.

This combination of design elements 
creates a strong point of difference against 
competitors, whilst showcasing the beautiful 
ranges of product. 

Location: Chadstone, Victoria

Budget: $175K

Size: 175 SQM

Category: Multi-store roll-out

Tiger l i ly,  Chadstone,  V IC  |  2014
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Timberland
Timberland is an iconic brand, now with 
it’s flagship store set in a prime shopping 
location: Chadstone. 

The primary focus when approaching this 
design, was to showcase the American 
manufacturer and retailer of outdoors 
wear via the implementation of it’s new 
‘International Concept’. 

ACRD worked closely with both the US 
and Hong Kong design teams to showcase 
a warm and inviting experience that is 
synonymous with Timberland. 

The combination of raw building products 
of Timber, brick and steel create a relaxed 
ambience and an enjoyable shopping 
experience.

Location: Chadstone, Victoria

Budget: $875K

Size: 496 SQM

Timberland,  Chadstone,  V IC  |  2016
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Ultra Football
Taking inspiration from European concept 
stores such as Futbolmania, Prodrect and 
Football Temple, Ultra Football houses a 
1000sq.m multi-brand retail space.

With a futsal sized indoor trial pitch area, 
Sony EA Sports interactive zone, digital 
recording studio, teamwear sales and fitting, 
footwear and apparel customisation lab, and 
an Italian pizza restaurant (Zona Azzurri), all 
under the roof of a heritage listed warehouse 
in the Sydney suburb of Alexandria, Ultra 
Football will undoubtably be the best football 
experience and retail destination in Australia 
and the southern hemisphere.

ACRD has been intrinsically involved in the 
design process, firstly creating the branding 
and general concept in order to pitch the idea 
to key stakeholders and suppliers prior to 
finding a physical location for it all to come 
to life.

Location: Alexandria, New South Wales

Budget: 3M

Size: 2500 SQM

Category: Dual-store roll-out

Ultra  Footbal l ,  A lexandria,  NSW |  2017
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Ultra Football
In 2015 Ultra Football approached us to 
design the holistic brand identity for their 
new retail venture. Inspired by the fanatics 
love of the sport, we created the Ultra 
Football crest; a badge of honor.

This included a wealth of ongoing branding 
collateral for both print and web platforms. 

The stationery suite consisted of a letterhead, 
envelope, business card, presentation 
folders, shopping bags, membership cards.

This flow through of branding saw the 
development of designs for staff lanyards, 
drink bottles, large scale signage and 
advertising, as well as a look and feel of the 
brands digital platforms.

2017 will see the opening of Ultra Football X 
Zona Azzurri, an authentic wood-fired Italian 
pizza restaurant housed inside the Ultra 
Football Warehouse. ACRD were pleased 
to be approached and asked to undertake 
branding of this project as a seperate entity. 

Brand Identity

Digital Design

Packaging 

Uniform

Advertising 
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Vans
Situated next to the new Adidas store  
(which features it’s new concrete store 
design), it was important that Vans stood 
boldly in comparison. 

The rich colours and textures of the Vans 
store, as well as it’s moody lighting couldn’t 
have been more contrary to it’s neighbour.

ACRD collaborated closely with Vans 
designers to ensure that their globally 
recognized store design was implemented 
into Chadstone to best capture customer’s 
attention. 

ACRD also worked hard to adjust certain 
aspects of the design to ensure they 
met strict Australian building codes and 
Chadstone design guidelines.

Location: Chadstone, Victoria

Budget: $875K

Size: 496 SQM

Vans,  Chadstone,  V IC  |  2016
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Wild Bean Cafe
LOCAL WORK

Before the 2015 Wild Bean Cafe Global 
Rebrand, ACRD completed extensive 
work for the existing WBC brand. Several 
concepts were put forward to revitalise the 
out-of-date branding. This covered various 
rebranding projects as well as several ideas 
for packaging and promotional items. 

Vans,  Chadstone,  V IC  |  2016

Brand Identity

Digital Design

Packaging 

Uniform

Advertising 
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Wild Bean Cafe
GLOBAL PITCH

ACRD was thrilled to have the opportunity to 
submit a pitch for the new global Wild Bean 
Cafe logo and identity in 2015.

From the 8 logos put forward, BP chose the 
pictured logo as their new identity. As part of 
the pitch, ACRD considered all applications 
of the logo and how it would have the 
maximum impact, from the packaging and 
food level to store and MID. 

Wild  Bean Cafe  Global  Pitch |  2015

Brand Identity

Digital Design

Packaging 

Uniform

Advertising 
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48Wild  Bean Cafe  Global  Pitch |  2015
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Wild Bean Cafe
GLOBAL PITCH

ACRD was thrilled to have the opportunity to 
submit a pitch for the new global Wild Bean 
Cafe logo and identity in 2015.

From the 8 logos put forward, BP chose the 
pictured logo as their new identity. As part of 
the pitch, ACRD considered all applications 
of the logo and how it would have the 
maximum impact, from the packaging and 
food level to store and MID. 

Pictured here is a design for a coffee ‘hub’ 
that would be added to a smaller BP store 
that didn’t have space for the full cafe and 
barista offer. It would still sell the WBC 
product but in a more limited form.

49Wild  Bean Cafe  Global  Pitch |  2015
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We have experience helping over 45 Australian and 
international brands become icons for tomorrow. 
Let us help your identity continue to grow.

Ask our clients.

®

The Professionals.The Professionals. 
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+61 (3) 9572 9800 acrd_design

acrd.com.au Acrd Pty Ltd

info@acrd.com.au ACRDaustralia

Thankyou.


